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Baltic Fashion 5th Partner Meeting 19-21 September 2012,Tallinn, Estonia 
 
Textiles for Public Spaces. 
By Mariliis Soobard, Baltic Fashion Project Manager, EAA, Estonia 
 
Baltic Fashion Co-operation event. Develop your fashion business through 
networks and innovations. 
 
Design and Transmedia. Trash to Trend example. 
By Alessandro Nanì, Founder and Managing Director, Bloomingfern Crossmedia 
Productions, Estonia 
 
Panel Discussion - How to sell design? How to create communication between 
designer, producer and customer? Conscious choices of customer. 
By Alessandro Nanì, Founder and Managing Director, Bloomingfern Crossmedia 
Productions, Estonia 
Tone Tobiasson, NICE Fashion, Editor 
Reet Aus PhD, Founder of Trash to Trend platform 
Andrej Subarew, Creative Director UBF 
 

Brief for the presentations on 19 and 20 Sep 2012 

Context - Textiles for Public Spaces 
 
The course was based on the concept of public space. 
A public space is a social space open and accessible to all, regardless of gender, race, 
ethnicity, age or socio-economic level. While the home represents a private space for 
individuals and families, the public space is shared by everyone and needs to 
accommodate multitude of needs.  
 
Object in public spaces, such as buildings, streets, signs, lampposts, benches, flowers 
are designed professionally to enable interaction and organize public life. Various 
disciplines such as architecture, design and urban planning are involved in the 
creation of public spaces and their task is to find solutions that match people’s 
expectations about public spaces and the objects found there. 
 
Objects, which are used in public spaces can be divided into two groups: those that 
were placed there in order to fulfill a particular purpose and those that are meant to 
beautify the environment. They are public property and many of them refer to 
furniture, such as sofas, chairs, tables and cabinets that are also used to furnish our 
homes. 
 
Many of the items found in public spaces are similar to those we find in interior 
spaces. However, the construction and appearance of street furniture are much 
sturdier that those we use in interior setting. Most of the objects are immobile and  
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fixed to a particular place, either because they are fixed to the ground in order to 
prevent theft or repositioning. The requirement of robust constructions is reflected in  
 
the materials used in public spaces, which are usually hard materials such as concrete, 
stone, wood and iron. 
 
The purpose of this course was to introduce textile as a material in public spaces. 
Textile materials in public spaces are mostly materials the clothes worn by the people 
using the area, which means a transitory participation. Is there a set-up where the 
distinctive characteristics of textile such as flexibility and structure would make use 
as an object in the public space? 
 
By using different design methods and textile materials we explored how and 
extended use of textile materials could improve functional as well aesthetic values in 
a public space. 
  
We filmed all our project steps from beginning to the end and this result is possible to 
see from the video we made. For us it was very important to create something real and 
see how does it work in public space, so our course resulted in design concept 
visualized as material samples and designed object in full scale. The Course took 
approximately 5 months. 
 
 
Context – Design and Transmedia. Trash to Trend example. 
 
The Presentation was  divided into three parts: 

1. Introduce Transmedia 
2. Examples of implemented Transmedia Storytelling 
3. Trash to Trend as a future link of Transmedia storytelling with a social 

campaign and the design industry 
 
There is many different media forms today and it’s really difficult to understand what 
we think by saying transmedia. Transmedia is a story that unfolds across multiple 
media platforms, with each new text making a distinctive and valuable contribution to 
the whole. In transmedia storytelling, each medium does what it does best – so that a 
story might be introduced in a film, expanded through television, novels and comics; 
its world might be explored trough game play or experienced as an amusement park 
attraction. 
 
Trash to Trend Transmedia is a 360degree campaign aiming to inform, collect ideas, 
map available resources, suggest areas of action. It spreads across multiple media 
channels offering the audience the possibility to passively immerse in the narrative 
universe or/and to actively participate by co-creating solutions and suggesting idea. 
 
The Trash to Trend model consists of three elements: 

1. Waste mapping and database – giving designers an overview of where local textile 
waste is being produced, its type, and quantity. 
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2. Design techniques – offering designers techniques for up cycling textile waste in 
fashion design. Within the model there are a variety of techniques that provide for 
one-off pieces, small-scale manufacturing, and mass production. 

3. Web-based platform – an interactive framework integrating the different elements 
and making direct communication possible between waste generators, designers, and 
clients. This way a transparent product chain is created, waste data is accessible, 
techniques are shared, and up cycled products can be sold and marketed. 
 
It’s possible to read more about Trash to Trend project from Trash to Trend website 
www.trashtotrend.com and from Trash to Trend Facebook page 
http://www.facebook.com/trashtotrend?fref=ts. 
 
 
Context - Panel Discussion 
 
Panel discussion was a questions and answers session, which was related to different 
topics: how to sell design? How to create communication between designer, producer 
and customer? Conscious choices of customer. 
Various topics were discussed by Reet Aus, Alessandro Nanì, Tone Tobiasson and 
Andrej Subarew, all with different fashion related background.  
 
This session was not only about Fashion Recycling or textiles, but generally about 
fashion and production. How production is moved out to China, how there are very 
low cost and how this causing pollution of nature. From this discussion did came out 
different points of views, how the production should be moved back to Europe, how it 
could make textile industry different from the current response. 
 
Speakers answered to audience’s questions as well. 
 
 
 
Video: on Baltic Fashion website 
Attachment: Design_Transmedia_A_Nani.pdf (slides, pdf) 
 
 
More information: 
Mariliis Soobard, 
mariliis.soobard@artun.ee 
+372 58 504 765 
 
Alessandro Nanì 
alessandro@bloomingfern.eu 
 
Reet Aus 
reet@reetaus.com 
 


